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You are required to answer in your own words as far as applicable. Figures in the margins indicate full marks.

- SECTION A: SHORT ANSWER QUESTIONS (5 X 5 = 25 MARKS)

Answer any Five questions.

Define marketing and explain any two core concepts of marketing.
ST SEATIATS AT T T ST e Taah ) 7§ SHq STRUTEe STl THEv |
What is a Marketing Information System (MIS)?
AR SHEEATI AT JOTAT (MIS) ST o &1 2
List any four factors influencing consumer buying behavior.
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What is market segmentation? Mention any two bases of segmentation.
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What is brand? Discuss its importance. .
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What is green marketing?
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 SECTION B: LONG ANSWER QUESTIONS (2 X 10 = 20 MARKS)
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Answer any Tweo questions.
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Explain the marketing process in detail. Also discuss the impact of macro-environmental factors on
marketing dcmsmm in Nepal. ¢
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Describe the consumer buying decision process. How does the STP (Scgmentation, Targeting, Positioning)
approach help marketers design effective st-atcgies?
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Explain the elements of the marketing mix (7Ps). How are digital marketing and social media trends
influencing modern marketing practices?

TR SEAEATYA v deae (7Ps) T me| fefsee aem sraen T e gestern yafhese
ST SR SR STATHTE HE T e &7 ?




SECTION C: COMPREHENSIVE PROBLEM SOLVING QUESTION (1 X 15 = 15 MARKS)
Answer any One questions.
10. Discuss the evolution of marketing concepts and orientations. Analyze how understanding consumer

behavior and market environment helps organizations create customer value and satisfaction, with examples

from the Nepalese market.
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11. What is product? Explain the stage of product life cycle (PLC) with example.
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THE END
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