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SECTION A: VERY SHORT ANSWER QUESTIONS (10 X1 = 10 MARKS)          

Answer ALL questions. 

Q1. Differentiate between selling concept and modern marketing concept. 

Q2. Point out the types of buying behavior. 

Q3. What do you mean by product positioning? 

Q4. What do you understand by trade mark? 

Q5. Give any two reasons for price change. 

Q6. List out the macro factors of marketing environment. 

Q7. Write two functions of distribution channels. 

Q8. What is a service? 

Q9. Define the term channel. 

Q10. State the components of marketing mix. 

SECTION B:  SHORT ANSWER QUESTIONS (3 X 8 = 24 MARKS) 

Answer any THREE questions. 

Q11. Specify some of the major trends and forces that are changing the marketing landscape.  8 

Q12. "Advertising is an important part of marketing.”Describe the considerations of selecting advertising 

media. 8 

Q13. Differentiate between institutional and government markets. 8 

Q14. Write short notes (On any two):                4+4 

a) Branding  

b) Packaging  

c) Labeling.  

 

List SECTION C: LONG ANSWER QUESTIONS (2 X 13 = 26 MARKS)  

Answer any TWO questions. 

Q15. Write the concept of marketing and describe the channel design decision in marketing.  13 

Q16. What is consumer behavior? Explain the buying decision process for new product.  3+10 

Q17. What is new product? Explain the product life cycle process of a product.  4+9 

 
 


